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1 Source: Reader poll by the Market Research Institute Forsa, April 2007.

 Age structure1

21-30
31-40

41-50
51-60

> 60 
Not speci“ ed

Where is Personalwirtschaft read?1

At work
On the way to work

At home
Elsewhere

8 %

34 %
31 %

20 %

3 % 4 %

58 %

10 %

31 %

1 %
Conclusion

The quality of our readership is above average. 
Career-oriented HR managers of primarily modern, 
mid-sized companies and sizable organizations 
belong to the core readership of Personalwirt-
schaft. Their interests lie mainly in strategic and 
value-adding HR topics. Some also enjoy reading 
Personalwirtschaft at home to delve further into 
the content.
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»Firms are becoming increasingly successful at systematically integrating their human resources 
management into the overall strategy of the company. Old-school personnel management is out. The 
current fi elds of interest are talent management, internationalization, and controlling as well as 
measuring of success in the personnel area. There are many ideas to be developed, exchanged, 
adapted and implemented. It is part of Personalwirtschaft's mission to support exactly these processes.«
Prof. Dr. Birgitta Wolff, Chair of Business Administration and International Management, University of Magdeburg

»For many years, Personalwirtschaft has been my constant 
companion for suggestions and innovations in the fi eld of human 
resources. It is also gladly used by our human resources managers 
for that purpose. If you want to be well prepared for the future, 
Personalwirtschaft is as solid as a rock.« 
Prof. Dr. Gunther Olesch Manager of HR, computer science, and legal at Phoenix Contact

»For me, Personalwirtschaft is a competent and innovative HR trade journal, 
which, in its presentation of controversial issues, succeeds in stimulating the 
debate among personnel managers both in theory and in practice.«
Prof. Dr. Wolfgang Jäger, Department of Media Economics University of Applied Sciences Wiesbaden

Prof. Heinz Fischer, 

Pforzheim University 
of Applied Sciences 

Rudolf Kast, 

Managing Director, Human 
Resources Sick AG

Isabell Krone, 

Director of Human Resources, 
Tele Atlas Germany GmbH

Prof. Dr. 
Christian Scholz, 
Department of Business 
Administration, Saarland 
University

Prof. Dr. Dirk Sliwka, 

Head of the Seminar for General 
Business Administration and 
Human Resource Management 
at the University of Cologne

Advisory board

Personalwirtschaft is competently advised 
by an advisory board staffed by experts from 
industry and academia. Prominent human 
resource managers and well-known professors 
from prestigious universities discuss the 
current issues in personnel work, providing 
the editorial staff with impetus and provocative 
topics. The list of names on our advisory 
council reads like a “who‘s who” of the German 
HR scene. For our readers and customers, 
this is another building block of the journal‘s 
reputation.

»In the past, our trade often tediously followed trends from the United 
States. German personnel managers are still not at the vanguard of 
the fi eld, but they are closing the gap to the top. This is demonstra-
ted every month in Personalwirtschaft, with numerous good articles 
written by the innovative minds of the German HR scene. For anyone 
wanting to keep abreast of the trends of modern HR, I recommend 
taking a look at Personalwirtschaft. The editorial staff has their ear 
to the ground and their topics are on the pulse of our times. My 
conclusion: Keep up the good work.«
Thomas Sattelberger, Head of Human Resources at Deutsche Telekom



04 PUBLISHER DATA

05 READERSHIP STRUCTURE

06 READERSHIP STRUCTURE

07 READERSHIP STRUCTURE

10 TOPICS & PLANNING

11 TOPICS & PLANNING

12 SPECIAL EDITIONS

13 SPECIAL EDITIONS

14 SPECIAL EDITIONS

15 SPECIAL EDITIONS

16 FORMATS/PRICES

17 SPECIAL FORMATS

18 ONLINE ADVERTISING

19 TECHNICAL DATA

08 ADVISORY COUNCIL

09 TESTIMONIALS

02 CONTENT

03 BRIEF PORTRAIT09

»Firms are becoming increasingly successful at systematically integrating their human resources 
management into the overall strategy of the company. Old-school personnel management is out. The 
current fi elds of interest are talent management, internationalization, and controlling as well as 
measuring of success in the personnel area. There are many ideas to be developed, exchanged, 
adapted and implemented. It is part of Personalwirtschaft's mission to support exactly these processes.«
Prof. Dr. Birgitta Wolff, Chair of Business Administration and International Management, University of Magdeburg

»For many years, Personalwirtschaft has been my constant 
companion for suggestions and innovations in the fi eld of human 
resources. It is also gladly used by our human resources managers 
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debate among personnel managers both in theory and in practice.«
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Edition Dates

1|10, January PD: 22.12.09 
 PM: 03.12.09
 AD: 24.11.09 

2|10, February PD: 29.01.10
 PM: 08.01.10
 AD: 04.01.10

3|10, March PD: 26.02.10
 PM: 05.02.10
 AD: 27.01.10

4|10, April PD: 31.03.10
 PM: 05.03.10
 AD: 26.02.10

5|10, May PD: 30.04.10
 PM: 06.04.10
 AD: 30.03.10

6|10, June PD: 30.05.10
 PM: 06.05.10
 AD: 28.04.10

Conventions

LEARNTEC, Karlsruhe
02.–04.02.2010

didacta, Cologne
16.–20.03.2010
CeBIT, Hannover
02.–06.03.2010

PERSONAL, Stuttgart
27.–28.04.2010
 
 

DGFP-Kongress, Wiesbaden
10.–11.06.2010

Topics

Preliminary report: LEARNTEC convention
HR communication/agencies
Occupational health management
Travel management 

Preliminary report: CeBIT convention
Executives development
Applicants management
Market overview: Digital personnel fi le

Catering
HR Self Services
Internet job sites  

Preliminary report: PERSONAL  
HR management councelling
HR marketing/employer branding
Outplacement
Payment

Preliminary report: DGFP Conference
Competence Management
International relocation
Market overview: E-Learning

Compliance
Temporary employment
Job markets print
  

Special editions

Temporary Employment Map 
including list of providers 

Master of Business Admini-
stration (MBA) 
including list of providers

HR software 
including market overview 

PD: Publishing date, PM: Print material deadline, AD: Advertising deadline
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7|10, July PD: 30.06.10
 PM: 08.06.09
 AD: 26.05.10

8|10, August PD: 29.07.10
 PM: 09.07.10
 AD: 25.06.10

9|10, September PD: 31.08.10
 PM: 06.08.10
 AD: 28.07.10

10|10, October PD: 30.09.10
 PM: 08.09.10
 AD: 27.08.10

11|10, November PD: 29.10.10
 PM: 06.10.10
 AD: 28.09.10

12|10, December PD: 30.11.10
 PM: 06.11.10
 AD: 28.10.10

1|11, January PD: 23.12.10
 PM: 03.12.10
 AD: 19 .11.10

Zukunft Personal, 
Cologne
12.–14.10.2010

HR effi ciency
MBA
HR Controlling
Market overview: Payment

Performance Management
Digital personnel fi le 
Education
Market overview: Time management

Leadership skills
Blended Learning
Market overview: Employee polls

Preliminary report: Zukunft Personal convention
Transfer societies
Talent Management
Shared HR

Occupational pension scheme
International HR Management
Staff marketing
Market overview: Life accounts

Interim management
Work schedule schemes
Change Management
Occupational health management

Preliminary report: LEARNTEC convention 
Travel management
Coaching
Market overview: E-learning

Occupational pension scheme/
Life accounts 
including market overview

Employer Branding 
including market overview

HR management councelling 
including market overview

Personnel work in healthcare 

Temporary employment 
including market overview

E-Recruiting 
including market overview

MBA Guide 2011

Labor law 
including market overview

Trends 2011
Wall calendar 2011 

HR-Outsourcing
including market overview
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HR-Software 

Personnel work without the use of special software is 
unthinkable these days. The applications have long 
since extended beyond personnel administration, and 
the technology in use has been signifi cantly enhanced. 
Web 2.0 or SaaS are only two buzzwords within this 
dynamic market. We present the current trends in a 
special issue.
Publishing date: 06/2010 

Occupational Pension Scheme

In addition to statutory and private schemes, occu-
pational pension planning plays a major role. For 
employees, it is a good opportunity to save for their 
old age. And companies have discovered company 
pension HR tools as a means of retaining employees. 
However, the implementation processes often seem 
complicated. Our special issue shows what personnel 
managers need to be aware of.
Publishing date: 07/2010 

Master of Business Administration 

The three letters MBA are still regarded as a career 
accelerator. But those interested no longer need to go 
abroad to fi nd a good business school. The German 
MBA market has evolved tremendously in recent 
years, especially when it comes to extra-occupational 
programs. Reason enough to take a look behind the 
scenes.
Publishing date: 04/2010

Personalwirtschaft extra – the integrated “magazine within a magazine”

The special editions of Personalwirtschaft feature particular HR topics. They provide readers with the latest trends from science and practice, complemented by an extensive
market overview. This focus also draws more attention to individual advertising messages. Thus, special editions also have a special advertising impact.
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HR Counselling

When it comes to payroll, performance management 
or creating new HR structures, companies often 
make use of HR management counsellors. They act 
as a driver for innovation or a prolonged workbench, 
while being scrutinized by HR managers. This special 
edition of “Personalwirtschaft” offers an overview of 
the actors and services of the HR counselling market, 
with reports and case studies. 
Publishing date: 09/2010

Temporary Employment 

Before the crisis they were a much sought-after 
service to companies. In crisis, however, they were 
hard hit: Temporary employment agencies. What now? 
Our special issue illuminates the dynamics of the tem-
porary employment market, reports on the industry's 
image change and provides answers to the demands of 
fl exible personnel policies.
Publishing date: 10/2010

Employer Branding

The times when companies were able to choose from 
their applicants are over. The placement as an attractive 
employer brand has become inevitable. On their own, 
only very few HR managers successfully implement a 
strategic employer branding within their company. Our 
special edition helps companies to set themselves off 
from their competitors.
Publishing date: 08/2010

Personalwirtschaft
Magazin für Human Resources

extra
10 20

09

Round Table | Praxisbeispiele | International | Marktübersicht 

Zeitarbeit

Aufbruch nach
dem Einbruch 
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Labor Law

HR managers are always surrounded with questions of 
law. Whether we are dealing with legislative initiatives 
that have practical relevance to labor, or changes in 
current processes such as payroll or the issuing of 
employment certifi cates by way of judicial decision. In 
this special issue we take a summarized look into current 
labor laws regarding employment, tax or social welfare 
issues.
Publishing date: 12/2010

HR-Outsourcing

Many HR departments have their payroll accounting 
done by external services. However, when it comes to 
tasks such as applicants management of staff develop-
ment companies are still hesistant. But the market is gro-
wing and with it the demand for Managed Services in the 
HR sector. The special edition Outsourcing features all 
aspects of outsorcing and gives answers to the question: 
What are the chances and limits of outsourcing?
Publishing date: 01/2011

 

E-Recruiting

On the one side a blatant lack in skilled workers, on 
the other problems when it comes to recruiting new 
staff: E-recruiting services can help by looking for 
optimal candidates. The special edition E-Recruiting 
focuses on this subject as to many corporate decision-
makers this market is far from transparent. 
Publishing date: 11/2010

www.personalwirtschaft.de G 21212 ISSN 0341-4698

Personalwirtschaft
Magazin für Human Resources

„Sie haben Ihr Ziel erreicht“

extra
11 20

08

Navigation im E-Recruiting

Bewerbermanagement | Video-Recruiting | Jobbörsen im Vergleich | Roundtable

Personalwirtschaft
Magazin für Human Resources

extra
12 20

09

Round Table | Praxisbeispiele | International | Marktübersicht 

Arbeitsrecht

Krise als Turbo für
Veränderungen

wwww.personalwirtschaft.de G 21212 ISSN 0341-4698

Personalwirtschaft
Magazin für Human Resources

Ballast abwerfen

extra
12 20

08

HR-Outsourcing

Recruiting | Betriebliche Altersversorgung | Entscheidungsgrundlagen | Marktübersicht

Ballast abwerfen
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t r e n d s

Personalwirtschaft

*10

trends 2011

Our service magazine “trends 2011” offers readers of 
Personalwirtschaft as well as our other customers from 
the HR branch an overview of the most pressing topics 
of successful HR work: recruiting, employer branding, 
talent management, HR software, occupational pensi-
on scheme/payment, outplacement and outsourcing. 
As a service provider, you can use the back pages of each 
Trends edition to present your company.
December 2010

Temporary Employment Map 
incl. list of providers

The third edition of the “yellow pages” of the tempora-
ry employment branch is out, including more than 100 
of the leading personnel services. A branch overview, 
categorized into the service of industry, offi ce, fi nance, 
IT and construction simplifi es your search for the right 
provider. In addition, this unique work of reference 
also offers editorial background information.
Spring 2010

Personalwirtschaft Marktplatz

Zeitarbeits-Atlas 2010
Führende Personaldienstleister im Überblick

03 20
10

Personnel Work in Healthcare 

For the fi rst time, Personalwirtschaft focuses on the 
health care sector and the special challenges faced 
by hospitals and care facilities. The topics of HR 
software, temporary employment, recruiting, talent 
management, compensation, company pensions, 
time and access, management and teamwork, em-
ployer branding and demographic change are made 
accessible to a new target group in form of expert 
contributions and Best Practices.
Publishing date: 09/2010

Further special editions for 2010 in planning!
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Job Advertisements 

Use Personalwirtschaft for your job advertisements. 
Formats and prices on request: 0221/94373-7620, 
Rolf Ganzer.

Advertisements in other publications may be included in the 
frequency/quantity scale as a combined discount.

All prices exclude VAT.

Format Overview And Advertising Price List
Also for special editions of  Personalwirtschaft
Magazine format 210 x 280 mm, print space 175 x 244 mm.
All formats are stated in width x height.
Prices valid as of 2 January 2010

From  2x 3 % From  2 pages 5 %

From  6x 5 % From  6 pages 10 %

From  9x 10 % From  9 pages 15 %

Purchase discounts within one year

1Ad with bleed: 5 mm trim on each side.

Size Color Price  Position   Print space  With bleed 1

1|1 page bw 2.850,– €  175 x 244 210 x 280
 2c - 4c 3.550,– €   

1|2 page  bw 1.950,– € Vertical 85 x 244 100 x 280
 2c - 4c 2.400,– € Horizontal 175 x120 210 x 138

1|3 page  bw  1.550,– € Vertical 55 x 244 70 x 280
 2c - 4c 1.950,– € Horizontal 178 x 78 210 x 96
   2 columns 115 x 120 130 x 138

1|4 page  bw  1.350,– € Vertical 40 x 244 55 x 280
 2c - 4c 1.700,– € Horizontal 175 x 58
   2 columns 85 x 120
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TITELU4

Wrap-around Cover

Page-sized wrap-around on 
cover front and back. The 
ad can be placed on the 
inside of the wrap-around. 
A logo can be placed on 
the outside. Ad format 
inside: 72 mm wide x 
280 mm high, logo format 
outside: 35 mm wide x 
40 mm high. A backside 

Inserts

Highest format 205 mm wide x 273 mm high up to 25 g: 250 €/1000, including postage. 
Partial insert is possible starting at 3,800 copies, 270 €/1000.
Each additional 5 g: 10 €/1000. Delivery deadline: 10 days prior to publication.
Shipping address for inserts:   pr Direktmarketing GmbH, Ms Kiewel/Mr Funke, 

Ludwig-Erhard-Str. 14, 61440 Oberursel  
(Please note on delivery receipt: “Intended for Personalwirtschaft, edition number”)

Other special formats are available on request: Phone +49 (0) 221 9 43 73-7629, Ms Kamphausen

U
4

TITEL

wrap-around is possible 
in combination with an ad 
on the 4th cover page. The 
entire inside and outside 
of the wrap-around are 
available for layout. Ad 
format: 110 mm wide x 
280 mm high. At least 
3 mm trim on all sides.
Price on request

Special Advertising Formats

Special placements offer surprisingly sustained reader contacts.
Advertising that will surely be noticed.
Prices valid as of 2 January 2010.

U2

Cover page 2 (U2)  

for a 15% surcharge

1/3-page 

in the editorial and 
table of contents 
for a 10% surcharge

First 1/1 page 

after table of contents for a 
10% surcharge

Cover page 4 (U4) 

for a 20% surcharge

17

»One secret of success in life is for a man
           to be ready for his opportunity 

when it comes.«
     Benjamin Disraeli
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Scope of text ad with logo 
Headline:  55 characters (incl. blanks)
Text:   70 characters (incl. blanks) 

3-6 lines possible
Link line:   65 characters (incl. blanks)
Logo:  ca. 96 x 200 pixel

Scope of text ad without logo
Headline:   72 characters (incl. blanks)
Text:   85 characters (incl. blanks) 

3-6 lines possible
Link line:  88 characters (incl. blanks)

Banner format
570 x 100–200 pixel (JPG, TIF oder GIF)

Ad price: 120 € /1.000 TAP
(cost per thousand circulation)

Place your logo for only an additional € 10 / cost per 
thousand circulation

More banner formats are possible on request.

File Size Pixel Website-Rotation

Fullsize 468 x 60 TKP   70 €

Bigsize 728 X 90 TKP   90 €

Skyscraper 120 X 600 TKP   90 €

Content AD 300 X 250  TKP 120 €

File Size 20-30 Kb

Fullsize Bigsize

Sky-
scraper

ContentAD

Content AD

Newsletter Homepage

Textanzeige
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General Informations

Magazine format: 210 mm wide x 280 mm high 
Print space:  175 mm wide x 244 mm high
  2 or 3 columns (85 mm or 55 mm)
Bleed:   220 mm wide x 290 mm high
Colour:   4c Euroscale 
Print process:   Offset printing; 

screen frequency up to 60
Processing:  Saddle stitch binding

Images

It is very important that you produce your color images 
in CMYK or change them to CMYK later! For images and 
graphics please only use the fi le formats EPS and Tiff. 
Please do not use compressed versions. Make sure the 
image documents have minimum resolution of 300 dpi, 
relating to the later mapping value. This corresponds to 
a double quality factor with 60 screen frequency. Lower 
resolutions result in mediocre or bad image quality! Mini-
mum resolution for line art: 1200 dpi.

Colour

Ads, which are meant to appear in black and white, 
should be produced in black and white. Special colors 
must be defi ned as HKS or pantone values and named ac-
cording to the following scheme: “HKS - Space - Number” 
(Example: “HKS 13”).
Since we use digital imposing, special colors must be gi-
ven their correct name. Names such as “Cyan exposed as 
HKS 42” are not possible. The ad font must be delivered 
as 1c - black or a special color.

Ads

Please do not send us open data of your ad! Please send 
your data as a PDF or EPS with embedded fonts, CMYK 
color space and/or special colors and in 300 dpi resoluti-
on. Make sure to reduce existing transparencies (300 dpi 
instead of 150 dpi). Do not write additional text in your 
document or it will be printed. If you want to send us 
additional information, just send a separate text fi le. 
Important: Generate the PDF, EPS or Tiff fi le with crop 
marks but without register marks, if the ad is propor-

tionate to the page size. Full-page bleed ads should be 
produced with trim marks and include a 5 mm trim on 
each side. All text and image elements running into bleed 
must allow for at least 5 mm trim.

Data delivery

The PDF format is the optimum format for data delivery 
as it offers more production reliability. Please produce 
PDF fi les according to the ISO standards PDF/X-3 or 
PDF/X-1a. Please e-mail your fi le to anzeigen@wolters-
kluwer.de.
For larger amounts of data we are happy to provide 
access to our external server. 

Delivery address for fi xed or loose inserts

pr Direktmarketing GmbH
Mrs Kiewel / Mr Funke
Ludwig-Erhard-Straße 14
61440 Oberursel

19

Scope of text ad with logo 
Headline:  55 characters (incl. blanks)
Text:   70 characters (incl. blanks) 

3-6 lines possible
Link line:   65 characters (incl. blanks)
Logo:  ca. 96 x 200 pixel

Scope of text ad without logo
Headline:   72 characters (incl. blanks)
Text:   85 characters (incl. blanks) 

3-6 lines possible
Link line:  88 characters (incl. blanks)

Banner format
570 x 100–200 pixel (JPG, TIF oder GIF)

Ad price: 120 € /1.000 TAP
(cost per thousand circulation)

Place your logo for only an additional € 10 / cost per 
thousand circulation

More banner formats are possible on request.

File Size Pixel Website-Rotation

Fullsize 468 x 60 TKP   70 €

Bigsize 728 X 90 TKP   90 €

Skyscraper 120 X 600 TKP   90 €

Content AD 300 X 250  TKP 120 €

File Size 20-30 Kb

Fullsize Bigsize

Sky-
scraper

ContentAD

Content AD

Newsletter Homepage

Textanzeige



MEDIA DATA 2010

Success guaranteed.

Excellent information every month.




